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SECTORS WITH MOST TRADING SMEs

More than 2 in 5 SMEs in the natural resources sector export
and more than 3 in 5 in the wholesale sector import.

MAIN EXPORTING BARRIERS

Among SMEs that do not export:

42 0/0 say their products and services are not

exportable
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Sources: ‘Shares of importers and exporters’ and ‘Sectors with most trading SMEs’: CFIB, Your Business Outlook Survey. More details at cfib.ca/barometer.

Other data: CFIB, International Trade Survey, January 18 - 29, 2024, n=2,032. For comparison purposes, a probability sample with the same number of respondents would have a margin of error of +/-2.2%, 19 times out of 20.

FREQUENCY OF TRADE ACTIVITY

About half of the SMEs that conduct international trade
activities do so a few times annually or monthly.
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TRADE BY DESTINATION AND ORIGIN

Of all Canadian SMEs, more than half import from and
more than a quarter export to the USA.
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TRADE PLANS FOR NEXT 3 YEARS

More than 1in 2 trading SMEs plan to increase the value
of their exports, and more than 1in 3 plan to increase
the value of their imports.

. Plan to increase Don't know/Unsure

Will not increase

Imports 35% 27%

KEY DRIVERS OF SME TRADE GROWTH

0 want to
81% expand their business

74% see good potential
market opportunities

74% see growing market demand
for their products/services






